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VakifBank at glance

V Leading franchise in the fast growing Turkish market
V Mostefficientnationwidebranch andrd largest ATM network

V Retail franchise adver 7,5 mio total customers with leading position
among middleclass population segment

V Unique access and understanding of State and State related compan
thanks to long standing relationship and loyalty of the segment

V Significant recent investment is unlocking important cisiedBng potential
in Retai

V Solid balance sheet with diversified sources of fundasgeciallystrong
YTlundingbase stronggrowth of demanddeposits

V Cost conscious culture with focus on profitability instead of market sh:
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OwnershipStructure

Ownership Structure
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GDF

GeneraDirectorateof Foundationsnanagesfoundationsowning
58,45% (43,0%Clasd;, 15,45%Clas®B) ofthe sharesn the
bank.TheGDFRwvas establishedn 1924to administerand
regulateTurkisicharitablefoundationsas astate entity directly
reportingto the PrimeMinister

VBPensiorFund

TheVakifBankPensionFundhas a 16,10%stakeinthe B a n k ¢
capitalas aClasshareholderAll the B a n &niplsyees
contributeto the VakifbankPensionFundas opposedto the
mandatorysocialsecuritycoverageby the state Socialnsurance
Institution

FreeFloat

Listedin IMKB as VAKB&hd mainly held by international
institutionalinvestors

Other

Nonaffiliatedfoundationswith seperateboard oftrustees&
individualor legal entities

www.vakifbankcom.tr| *As of, 29.05.2008 the actuarial report indicates that Vakifbank Pension Fund has a surplus with real interest rate of %9,8 3
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Subsidiaries &ffiliates

G ¢ nlaskrance

V a PénhsiorFunds

V a dasing

V a IDénfzLeasing

V a IFilhceFactoring

V a knidektment
Valibankinternatonal AG
WorldValif Offshore Barikg Ltd.
VakdPortblio Management

V a IR&xfEstatenvestmentFund
VakifinvestmentFund
Cyprug-oundation8ank Ltd.

www.vakifbankcom.tr‘

36,35
53,90
58,71
68,55
78,39
99,00
90,00
82,00
99,99
28,00
12,00
15,00

Takasbank
BKM(CardCentreof Bank3
KKB CreditRegistratiorBureay
TSKB

VakifSystemCorp
VakifEnergy
TaksinmHotels

At a KradgCorp
ij NiCorp
VakifExpertiseCorp
RoketsarRockets

4,90
9,70
9,10
8,40

73,00
66,00
51,00
46,00
25,00
20,00
10,00
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WorkUnderProgress

branch
network
expansion
steps
forwardin
creditcard work under
business progress

New
Corporate
identity
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IT
transform

HQmove

Istanbul
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V Vakifbank expands its
geographic presence all over
Turkey with focus on Istanbul
and Marmara region.

V Two important projects in
credit cards; Vakif World & Vaki
Rail&Miles.

V Upgrade of IT system to
support the growth of the Bank
in all business lines.

VHQ will move to capital of
financial sector, Istanbul.

V New corporate identity, new
logo & new colours.
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Vakif World and Vakif Rail&Miles rise

VakifWorld the co-brandedcreditcard
launchedon 5th Augustis the biggestof its

VakifRail& MilesCardProjectspecialcredit
cardto be usedin intercityrailwayslaunched

Boostto Net F&Gncomeand doublingof

Www.vakifbankcom.tr|

kindin Turkey

L W

in March2008.

marketshareby 2010
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V Vakif World:;

V As a first step,
Vakifbank aims to include
its one million inactive
credit card customers intx
active customer pool of
one million.

V Vakif Rail & Miles;

V Aiming to access
upper income classes du
to implementation of
high speed train services
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Heaviemusageof technology higherthe marketshare

ATM Extensive use 0

alternative
distribution
channels
contribute strong
general purpose
consumer loan
growth

DOKUNMATIK

www.vakifbankcom.tr

GSM
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A TechnologicgbtepFromVakifbank

Restructuring IBM & Cisco FrontOffice, CRM,
programstarted started to work MISandData
in early 2005 on T Warlgho_use "

. . Transformation applicationswi
with McKinsey anstormatio be implemented

project in 2007

Highercrosssellingratios fee & commissions revenues
IncreasedT capacityenablingfasterand higherqualitycustomer
servicehecessarylatabaseandreportingstandarddorVa ki f b a |

roadmapin transitionto Baselll.

www.vakifbankcom.tr‘



Vak’ fBank INVESTOR RELATIONS InvestorPresentationBankOnly1HO8

2008 H1Highlights

V Net Profits are up by 41% QoQ to 276,3 Mio YTL in 2Q08,
V ROAE 21,4%; EPS is 0.19 YTL,

V Strong growth in consumer lending; market share gains continue
general purpose consumer loans as in last two quarters,

V CAR is improved by 19 bps to 13,66%; thanks to strong internal
capital generation,

V Accelerated momentum in fees & commissions; 43% YO0Y increa
V Improving asset quality; NPL ratio is down by 30bps,

V Cost of YTL deposits is down by 20 bps & adjusted NIM* is stabl
V Demand deposits surged 56% QoQ;reached t016% of total depo

WWW_Vakifbankcom_tr| * NIM is adjusted for Net Trading Income 9
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Diversificatiorof AssetMix TowarddEA
Total Assets (TRY bio) Breakdown of Assets (TRY bio)

YoY +23,8%
Ytd +14,4%

IEA
43,8

Asset Growth:;

37,9
IEA
34,6

Ytd
Interest Earning Assets (TRY bio) 1 4 40/
| ,“+'70

Ytd +15,7%

www.vakifbankcom.tr 10



